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Wired Voters

New Technology Lets Voters Share Views as Bush Speaks

January 29, 2003--CHARLOTTESVILLE, VA.-- Tuesday night, viewers all around the United States were able evaluate the State of the Union moment by moment as they watched and listened.  PeopleSpace used its interactive technology, the Real-Time Rating Tool (RTRT), to let viewers share their views simultaneously with others all around the world.  More than just an online poll, the RTRT allows thousands (or even hundreds of thousands) of users to judge and rate a TV show or event as it progresses and to continuously view the accumulated tally.
Participants can vote in intervals as short as every five seconds, giving a timeline of in-depth feedback for everything from advertisements to political speeches to the newest TV series.  Users can vote using their computer, interactive TV systems or even wireless devices like WAP phones.

PeopleSpace President Jack Smith says, "The Real-Time Rating Tool is the ultimate focus group that lets everyone participate no matter where they are.  The data gathered can be analyzed in dozens of different ways.  And, the results aren’t based on some isolated or artificial focus group sitting in a hotel meeting room.  These are the opinions of real viewers in real time.  People can voice their feelings from home and from work.  They can hang with friends and be in their own familiar environment, not in a darkened room with a bunch of strangers and a moderator.

PeopleSpace creates and runs online marketing and community events for companies ranging from Sesame Street to Playboy. Participants +to rate President Bush's speech on the basis of what he was saying and how it made them feel. The users could vote as often as every 5 seconds.  The database tracked the time of the votes and basic information about the voter (location by zip code, age and sex).

Smith says, "We can run these rating events as purely scientific polls with a balanced pool of people or just for fun.  We used the same technology for our 'Rate the Super Bowl Ads' this past Sunday where users could rank the various ads during the big game.  We're making this available to clients who desire real, immediate feedback from large and diverse groups.  The political arena is one of our target markets and we thought this would be a good way to demonstrate the RTRT's capabilities."

Results
While voters definitely had positive reactions during much of the State of the Union, the overall responses were less positive than during last year's speech.  Overall, the speech averaged a score of 4.2 out of 5 while last year's averaged almost 4.7.  Smith says, "Bush's discussion of tax cuts and fighting terrorism drew very positive responses.  But some of his voucher programs and other components of his speech did not draw much of a response from the audience.  It seems that people are focused on the economy and the war on terrorism and everything else is lower priority."

For additional speech feedback or for more information, contact company President, Jack Smith (434-825-2168) or send email to Sales@PeopleSpace.com.  You can also visit:  http://www.RealTimeRating.com.
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PeopleSpace, Inc. is a leading developer of Internet marketing and promotional tools, featuring games and other interactive products designed to attract, retain and entertain web visitors.  Clients include Sesame Street, Playboy, AOL, Ask Jeeves, Electronic Arts, Fox Sports, iVillage, NBC and others.  From initial concepts to hosting, maintenance, and data mining, PeopleSpace develops a broad range of interactive marketing solutions.  Products and services include advergames, interactive events, promotional activities and tools for viral marketing campaigns.  All can be branded to market any company or product.  More information can be found at www.PeopleSpace.com and www.RealTimeRating.com.
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